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Penelitian ini bertujuan untuk mengetahui: (1) pengaruh secara simultan kepercayaan, 

electronic word of mouth, dan kualitas pelayanan terhadap minat beli, (2) pengaruh secara 

parsial kepercayaan terhadap minat beli, (3) pengaruh secara parsial electronic word of mouth 

terhadap minat beli, (4) pengaruh secara parsial kualitas pelayanan terhadap minat beli. Sampel 

yang digunakan pada penelitian ini berjumlah 96 orang. Teknik pengambilan sampel yang 

digunakan adalah purposive sampel. Data sampel diperoleh dengan membagikan kuesioner 

kepada responden. Teknik analisis data dalam penelitian ini menggunakan analisis deskriptif, 

uji asumsi klasik, dan analisis regeresi linear berganda dengan menggunakan program IBM 

SPSS statistic. Hasil penelitian menunjukkan hasil bahwa (1) kepercayaan, electronic word of 

mouth dan kualitas pelayanan secara simultan berpengaruh signifikan terhadap minat beli 

konsumen, (2) kepercayaan secara parsial berpengaruh signifikan terhadap minat beli 

konsumen, (3) electronic word of mouth secara parsial berpengaruh signifikan terhadap minat 

beli konsumen, (4) kualitas pelayanan secara persial berpengaruh signifikan terhadap minat 

beli konsumen. 
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ABSTRACT 
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The purpose of this study was to determine: (1) the simultaneous influence of trust, e-WOM, 

and service quality on purchase interest, (2) the partial influence of trust on purchase interest, 

(3) the partial influence of e-WOM on purchase interest, (4) Partial impact of service quality 

on purchase interest. The sample used in this study consisted of 96 persons. The sampling 

technique used is purposive sampling. The sample data were obtained by distributing 

questionnaires to the respondents. Data analysis techniques in this study used descriptive 

analysis, classical acceptance testing, and multiple linear regression analysis using the IBM 

SPSS statistical program. The results show that: (1) trust, e-WOM and service quality have a 

simultaneously influence consumers' purchase interest at the same time, (2) trust partially 

influenced consumers' purchase interest, (3) e-WOM partially influenced consumer purchase 

interest. (4) Service quality partially influenced consumers' purchasing interest. 
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